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MCI GUIDE LINES: THE BACKBONE OF A CODE OF ETHICS?

 According to the Medical Council of India 
(MCI); its new guidelines will help in building a 
healthy relationship based on self-regulation between 
doctors and pharmaceuticals and allied health sector 
industries and preventing unscrupulous practices by 
doctors. This code aims at bringing in transparency in 
sales promotions and ban bribes to doctors for drug 
promotions and will pave the way to have a control 
over such unethical practices. They call for medical 
professionals to avoid accepting gifts or perks like free 
holidays from drug manufacturers, and for practitioners 
to prescribe drugs by their generic names rather than 
brand names.

 Lets take a look at what the regulations are in detail:

 As per the “Indian 
Medical Council 
(Professional 
Conduct, 
Etiquette and 
Ethics) 
(Amendment) 

Regulations, 2009 - Part-
I” (Ref: No.MCI-211(1)/2009

(Ethics)/55667), the stipulations are as follows:

a. "Gifts: A medical practitioner shall not receive any 
gift from any pharmaceutical or allied health care 
industry and their sales people or representatives."

b."Travel facilities: A medical practitioner shall not 
accept any travel facility inside the country or outside, 
including rail, air, ship , cruise tickets, paid vacations 
etc. from any pharmaceutical or allied healthcare 
industry or their representatives for self and family 
members for vacation or for attending conferences, 

seminars, workshops, CME programme etc as a 
delegate."

c. “ Hospitality: A medical practitioner shall not accept 
individually any hospitality like hotel accommodation 
for self and family members under any pretext.”

d. “Cash or monetary grants: A medical practitioner 
shall not receive any cash or monetary grants from any 
pharmaceutical and allied healthcare industry for 
individual purpose in individual capacity under any 
pretext. Funding for medical research, study etc. can 
only be received through approved institutions by 
modalities laid down by law / rules / guidelines adopted 
by such approved institutions, in a transparent manner. 
It shall always be fully disclosed.”

e. “ Medical Research: A medical practitioner may 
carry out, participate in, work in research projects 
funded by pharmaceutical and allied healthcare 
industries. A medical practitioner is obliged to know 
that the fulfillment of the following items (i) to (vii) 
will be an imperative for undertaking any research 
assignment / project funded by industry – for being 
proper and ethical. Thus, in accepting such a position a 
medical practitioner shall:-

(i) Ensure that the particular research proposal(s) has 
the due permission from the competent concerned 
authorities.

(ii) Ensure that such a research project(s) has the 
clearance of national/ state / institutional ethics 
committees / bodies.

(iii) Ensure that it fulfils all the legal requirements 
prescribed for medical research. 
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(iv) Ensure that the source and 
amount of funding is publicly 
disclosed at the beginning itself. 

(v) Ensure that proper care and 
facilities are provided to human 
volunteers, if they are necessary 
for the research project(s). 

(vi) Ensure that undue animal 
experimentations are not done and 
when these are necessary they are 
done in a scientific and a humane 
way. 

(vii) Ensure that while accepting 
such an assignment a medical 
practitioner shall have the freedom 
to publish the results of the 
research in the greater interest of 
the society by inserting such a 
clause in the MoU or any other 
document / agreement for any 
such assignment.”

f. “Maintaining Professional 
Autonomy: In dealing with 
pharmaceutical and allied 
healthcare industry a medical 
practitioner shall always ensure 
that there shall never be any 
compromise either with his / her 
own professional autonomy and / 
or with the autonomy and freedom 
of the medical institution.”

g. “Affiliation: A medical 
practitioner may work for 
pharmaceutical and allied 
healthcare industries in advisory 
capacities, as consultants, as 
researchers, as treating doctors or 
in any other professional capacity. 
In doing so, a medical practitioner 
shall always:

(i) Ensure that his professional 
integrity and freedom are 
maintained.

(ii) Ensure that patients interest 
are not compromised in any way.

(iii) Ensure that such affiliations 
are within the law.

iv) Ensure that such affiliations / 
employments are fully transparent 
and disclosed.”

h. “ Endorsement: A medical 
practitioner shall not endorse any 
drug or product of the industry 
publically. Any study conducted 
on the efficacy or otherwise of 
such products shall be presented to 
and / or through appropriate 
scientific bodies or published in 
appropriate scientific journals in a 
proper way”.

The 
Imprimis

View
 Some points to consider:

 1.That the Medical Council of 
India has come up with these 
regulations is in itself a very 
strong step forward and this 
initiative needs to be applauded. 
But how does the MCI ensure 
implementation? Also, despite the 
MCI formally coming up with the 
guidelines, the average 
neighborhood doctor is unlikely to 
be aware of the existence of the 
rules and the type of reprimand or 
punishment he is likely to face in 
the event of a violation. These 
laws were reported in some 
sections of the media but there 
should be more visibility.

2.While the guidelines talk about 
avoiding gifts, there is ambiguity 

about what constitutes a “gift” as 
they do not define the size or  the 
value of a gift. 

3. Similar is the case with travel. 
Of course, it is understandable that 
a pharma company should not be 
sponsoring a doctor’s family 
vacation, but what happens when a 
company wants to bring in an 
international expert for knowledge 
sharing? In such events when 
medicals experts from different 
locations are brought on to a 
common platform- their travel is 
usually sponsored by the company 
promoting the event.  Conferences 
and seminars serve as important 
platforms for collaboration 
between the pharmaceutical 
company and the medical 
fraternity and should continue to 
be promoted.

4. The guidelines have to be 
clearer in terms of the 
implementation and the MCI 
should be able to sift out the 
companies which do not follow 
guidelines but continue to push 
their sales by unethical practices 
and ones which already following 
their code of ethics. 

As mentioned earlier, the 
guidelines are well intentioned, 
but what is utmost important is 
ultimately the relationship 
between the pharmaceutical 
industry and the medical 
fraternity, and their synergy and 
knowledge sharing needs to be 
supported for the benefit of the 
patients.



                                                                                                                                      Imprimis PRÕs newsletter

3

Best Examples of   CSR by Companies
The Business Ethics 100 Best Corporate Citizens list was developed and Þrst published in 2000. It has 
since gained national recognition as an indicator of best practices in the area of corporate social 
responsibility and is regarded as the third most inßuential corporate ranking, behind Fortune magazineÕs 
ÒMost Admired CompaniesÓ and Ò100 Best Companies to Work For,Ó according to a PRWeek/Burson-
Marsteller CEO Survey. The methodology for the list was developed by Marjorie Kelly, then Editor of 
Business Ethics magazine, and Samuel P. Graves and Sandra Waddock of Boston College. Together they 
created a scoring system that ranked companies according to Þnancial, environmental, social, and 
governance performance. The methodology has evolved slightly since the list was Þrst created.In each 
newsletter we would be featuring one CSR program included in the list.

Intel- With Leadership comes responsibility For over a decade, Intel set formal goals in 
their primary corporate responsibility focus areas, helping to drive accountability and continuous improvement. 
In 2008, they set new five-year environmental goals in key areas such as emissions reduction and water 
conservation. And to help focus their employees on environmental sustainability, they aligned a portion of the 
employees’ compensation with environmental criteria for the first time.

Intel Foundation

Founded in 1989, this is a philanthropic organization focused on programs that advance education and improve 
communities worldwide. The foundation helps fuel innovation in classrooms, empower women and underserved 
youth, and enables Intel employees to 
serve the needs of their communities. 
The goals of the Intel Foundation are 
to increase interest in math and 
science education, and to help develop 
a future workforce that represents the 
diversity around the world.

Environment

In 2008, Intel became the largest 
purchaser of green power in the U.S., 
according to the U.S. Environmental 
Protection Agency. They also built the 
first solar installations at Intel 
facilities, and their venture capital arm, 
Intel Capital, invested $100 million to support firms that are developing solar technologies. 

Education

In education, they surpassed the milestone of training 6 million teachers worldwide through the Intel® Teach 
Program. In addition, they partnered with governments to support the advancement of their education programs, 
and helped put affordable, portable, Intel-powered classmate PCs into the hands of students in close to 40 
countries. They set up a joint business venture with Grameen Trust, using a “social business” model aimed at 
applying technology to address issues related to education, poverty, and healthcare in developing countries.
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Intel Employees

At the heart of the commitment to corporate responsibility are Intel’s more than 80,000 employees. Early in 
2008, CEO challenged them to give 1 million hours of volunteer service to local communities in celebration 
of the company’s 40th anniversary. The employees surpassed the goal and by the end of the year they had 
donated 1,346,471 hours to more than 5,000 schools and nonprofit organizations around the world. 

For more information you can visit http://www.intel.com/p/en_US/corporateresponsibility OR you can check 
out their blog for their latest activities  http://blogs.intel.com/csr/

We love lists! 

In this section Imprimis features the 
best,the upcoming and the most 
popularÉ..
This time: google wave
Google Wave is a new web application for real-time communication and 

collaboration    

         www.wave.google.com

According to Google- by using google wave , 
people can communicate and work together 
with richly formatted text, photos, videos, maps, 
and more. Any participant can reply anywhere 
in the message, edit the content and add 
participants at any point in the process. Then 
playback lets anyone rewind the wave to see 
who said what and when. With live transmission 
as you type, participants on a wave can have 
faster conversations, see edits and interact with 
extensions in real-time.

Of course it is still in the limited preview mode 
and you can only access it by invitation, but it 
does seem to be yet another promising 
candidate to the long line of already available e 
tools for communicating!
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