
Case Study 

 

 

C l ient  A  l ead ing  eye  ca re  &  con tac t  l en s  manu fac tu re r   

Category  Marke t i ng  Commun ica t i on s  

Communica t ion  

Object i ve   

The  ob jec t i ve  was  to  gene ra te  subs tan t i a l  c on sumer  

i n te re s t  t o  e s tab l i sh  &  h i gh l i gh t  con tac t  l en se s  a s  the  

p re fe r red  a l te rna t i ve  to  spec tac le s  and  p rov ide r  o f  

be t te r  pe r iphe ra l  v i s i on .  The  mes sages  h i gh l i gh ted  the  

bene f i t s  o f  the  con tac t  l en se s  tha t  he lp  b r i ng  about  a  

change ,  th rough  an  i nne r  t r an s fo rmat i on  o f  the  u se r  i n  

te rms  o f  be t te r  con f i dence ,  l ook s  and  ab i l i t y  t o  de s i re  

and  ach ieve  more  i n  l i f e .   

Target  Aud ience  The  p r imary  aud ience  o f  contac t  l en se s  f a l l s  be tween  

15 -28  yea r s  o f  age .  S i nce  th i s  age  g roup  i s  u sua l l y  

‘ appea rance -consc i ou s ’ ,  t he  commun ica t i on  was  

s t ruc tu red  to  he lp  t he  u se r s  enhance  the i r  l ook s  v i s - à -

v i s  t he i r  c on f idence  w i th  the  he lp  o f  con tac t  l en se s .   

Oppor tun i t ie s /ch

a l lenges  

Few cha l l enges  f aced  by  u s  i n  t he  execu t i on  o f  t he  

campa ign  a re  a s  f o l l ows :  

•  Re i te ra t i ng  the  bene f i t s  o f  the  con tac t  l en se s  

be ing  a  be t te r  a l t e rna t i ve  to  spec tac le s .   

•  C la r i f y i ng  myth s  and  s ta t i ng  the  rea l i t i e s  about  

con tac t  l en se s .  

•  High l i gh t i ng  the  ea se -o f -u se  o f  the  con tac t  

l en se s .   

  

 

 

 

 

 



 

 

 

Communica t ion  

Campa ign  

The  campa ign  cen te red  on  ‘ t r an s fo rmat ion  w i th  con tac t  

l en se s ’ .   

We  t i ed  up  w i th  t he  Sony  En te r ta inment  Te lev i s i on  to  

u se  t he i r  l ead ing  TV  se r i a l  p ro tagon i s t ,  who  was  

undergo ing  a  t r an s fo rmat i on  i n  he r  ‘ r ee l ’  l i f e ,  t o  he lp  

d r i ve  the  mes sage  o f  the  campa ign .   

The  p ro tagon i s t  sha red  he r  exper i ence  fo l l ow ing  he r  

t r an s fo rmat ion  to  re i n fo rce  the  c red i b i l i t y  o f  con tac t  

l en se s ,  bo th  on - s c reen  and  o f f - s c reen .  

The  p ro tagon i s t  t r ave led  ac ro s s  the  na t i on  and  a t tended  

a  se r i e s  o f  p re s s  con fe rence s  and  i n te rv i ews  i n  c i t i e s  

l i ke  De lh i ,  Mumba i ,  Pune ,  Lucknow,  Ja ipu r ,  Chand i ga rh  

and  I ndo re  to  convey  the  ke y  mes sage  o f  the  campa ign .  

 

Resu l t /  

Eva lua t ion  

The  key  mes sage  o f  ‘ t r an s f o rmat i on  w i th  the  con tac t  

l en se s ’  was  e f fec t i ve l y  de l i ve red  i n  the  f o rm o f  

a r t i c l e s/news  ac ro s s  t he  l ead ing  newspaper s ,  

magaz ine s ,  r ad io ,  e l ec t ron i c  med ia  and  the  w i re  

agenc ie s  a l l  a c ro s s  t he  count r y .  

 

The  succe s s  r a t i o  o f  key  mes sage  de l i ve ry  was  

e s t imated  to  be  92%  ac ro s s  t he  na t i ona l  and  reg i ona l  

med ia .  

 


